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Part I. WCG GRAND FINAL  

 
1. World Cyber Games 2008: óBeyond the Gameô 

 

The official slogan ñBeyond the Game ò signifies the WCGôs commitment to harmony 

and building friendships among the worldôs youth through e-Sports. During the 

competitions and cultural events, the players from around the world will unify under a 

common bond that doesnôt have language or cultural barriers.  

 

After intense regional qualifying rounds, 700 players from 7 4 countries participated in 

the WCG 2007 Grand Final in Seattle, USA, showing their skills in twelve eight video 

gaming titles. The WCG 2007 Grand Final also provided a variety of exhibitions and 

cultural events that more than 50,000 spectators gladly experienced. 

 

Based on the success of the WCG Grand Finals in San Francisco (2004), Singapore 

(2005), Monza (2006) and Seattle (2007), the WCG Selection Committee has decided to 

take its ultimate event to  Cologne , Germany  in 200 8 . The cityôs perfect blend of 

classic culture and young energetic sportsmanship make Cologne a natural selection. 

The 2008 World Cyber Games (WCG) Grand Final will feature approximately 800 gamers 

from more than 80 countries. 

Cologne and the WCG together will bring e-sports into the mainstream culture by 

continuing to evolve the brand into one of the most celebrated festivals in the world.   

 

 

 

 

 

 

 

 

 

 

 

 




